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As part of her MSc in Digital Marketing, Elisa took part 
in a work placement with Generation Ltd. We caught 
up with Elisa to find out what she got up to during her 
time in industry and how it helped with her studies. 

 

/  What were the goals of your placement?
To create a digital footprint for the brand and its projects and to generate 
business opportunities while opening new channels of communications 
to contact future customers and investors. An important task was to be 
part of the current conversation in Manchester alongside other property 
developing companies.

/  What did you achieve from completing  
this project?

My principal achievement was to bring all the theory into practice and 
apply it to a real project, adding knowledge that I previously acquired 
from past working experience, seeing results and applying amended 
actions to keep improving the brand performance.

/  How has this helped prepare you for life  
after University?

It helped to close the learning cycle and to cement my skills and 
knowledge, as well as enabling me to take the next step in my learning 
process by coming into contact with new methods, techniques and 
approaches. What is really important about this master’s is that you don’t 
have to wait until you have finished it to apply all that you’ve learned, while 
studying and working, you are already refreshing what has been learned.

/  Would you recommend doing an internship 
or a placement to other students and why?

Both the internship and the placement allow you to interact with real 
daily tasks, empowering you and increasing your professional confidence 
in the knowledge acquired at the Business School. It is the best way to 
strengthen what you have learnt and to refine and develop your skills 
even further. 

/  What advice would you give to students who 
are considering an internship or placement?

Internships or placements make you more competitive and prepare you 
for the job market, closing the gap between the theory and practice. In 
addition, it helps you to start building a strong network that can help you 
later to keep building your career path. 

/  What are your plans for the future?
I would like to keep working in a marketing area with a special focus on 
digital, but also try to find new courses to keep up to date because Digital 
marketing is a really fast-paced environment.

/  A few sentences to summarise your 
placement experience?

The past couple of months have been about honing the skills I 
acquired during the MSc but also about meeting people in the property 
development market and interacting with other digital marketers from 
agencies that have been working for Generation. Overcoming some 
challenges of language and to be involved in a competitive market such 
as the property development sector in such a competitive city as is 
Manchester is a real test of character and skill and I’ve enjoyed every 
minute of it.
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